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FNET Member Impact Survey Results - December 2020 

The results of the FNET Member Impact Survey for the period February 2020-December 2020 are 

shown below.  

Survey Participation rate 

 

A sample of member’s personal or organisational achievements in 2020 

 

Highlights of FNET membership in 2020 

A word cloud of members’ highlights emphasises Covid-19 emails, webinars and member calls.  

 

Delivery against FNET objectives – reminder of our four strategic objectives: 

1) Create a safe, non-competitive, space for collaboration on ethical trade issues 

2) Build member capability and capacity to manage and resolve ethical trade issues in our supply 

chains 

3) Provide credible, timely and relevant insights and horizon scanning on ethical trade issues that 

impact our supply chains 

4) Work with and influence other ethical trade initiatives and stakeholders to avoid duplication and 

increase leverage 
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Delivery against FNET objectives – 1) Create a safe, non-competitive, space for collaboration on 

ethical trade issues 

 

Delivery against FNET objectives – 2) Build member capability and capacity to manage and resolve 

ethical trade issues in our supply chains 

 

Delivery against FNET objectives – 3) Provide credible, timely and relevant insights and horizon 

scanning on ethical trade issues that impact our supply chains 
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Delivery against FNET objectives – 4) Work with and influence other ethical trade initiatives and 

stakeholders to avoid duplication and increase leverage 

 

FNET Member strategy development ratings – how effective was your strategy at the start of 

memberships vs. now? 

 

Supporting more consistent approaches from retailers – has FNET helped in the last year? 

 

Our areas of improvement for 2021, including views on the future of workstreams. 

 


